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Researcher : Faraj Abdullah Hazaa Harahsheh 

 

Supervisor : Dr . Salem Aloun 

 

This study aims at identifying the factors that affect the growth of 

tourism sector in the northern region " which are the social and cultural 

conscious for the local community and the investment in tourist areas and tourist 

organization factor through knowing the cultural and social environment and its 

role in the growth of tourism in the northern region . 

 To achieve the aims of this study , a group of questions and hypothesis were 

assumed by the researcher one questionnaires was designed for the government 

public and private sector ، to measure the factors that affect the growth of 

tourism sector in the region . 

The study achieved a group of results : 

 There is apositive relation ship between the social and cultural conscious 

for the local community and the growth of tourism in the north , there is a 

strong relation ship between the social and cultural conscious and the 

growth of tourism .  

 There is a positive relationship between the investment of tourism areas 

and the growth of tourism in the north , this relation goes positively with 

the increase of investments in the region . 

 The is a positive relationship between tourism organization factors and the 

growth of tourism in the region . 

 The growth is low in tourism sector , the number of tourists decreases and 

tourism finances are low .  

 

The study offered a group of important recommendations ;  

1. Citizens must be conscious about the importance of tourism spreading 

cultural tourism between people through educational curriculum and mass 

media .  

2.  Supplying infrastructure in tourism places .  

3.  Marketing tourism regions through corporation between mass media and 
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the ministry of tourism . 

4.Wacthing the workers and some members of the local community who 

behave negatively and badly through their treatment with the tourists . 

5. Increasing the numbers of the workers who are majoring in tourism and 

hotols , and increasing the number of women working in tourism sector . 

6. Encourging corporation and coordination between the ministry of tourism 

and the other related organizations . 


